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ABSTRACT : 

This study investigates whether the success of youth business startups in the Kingdom of Saudi Arabia affected by the 

following factors as independent variables, entrepreneurship education level, quality of entrepreneur training, access to 

finance and business development services. The study employed the quantitative approach. The sample of this study, consists 

of 254 participants and 221 responses were collected from all Saudi youth entrepreneurs who have started business projects. 

The study revealed the following findings: 1) there is a strong- positive correlation between access to finance and the success 

of youth business start-ups, 2) the results of the study show that, there is a significant and positive relationship between 

success of youth business start-ups, and entrepreneurship education level, 3) there is a significant and positive relationship 

between success of youth business start-ups, and business development services and 4) the results found that, most 

participants agree that entrepreneurship training has a great influence on the success of youth business start-ups in KSA.  

Chapter One 

Introduction and background of the Study 

1.0 Introduction 

Entrepreneurship is regarded as one of the most recent paradigms in management science and there is no agreement on the 

defining notions and variables describing it (Bygrave,1989). (Bhaves, 1995) added that this is reflective of the startups' 

process in the study of entrepreneurship, where little agreement can be made on the common thermotical framework. 

Furthermore, (Deakins and Whittam, 2000) comment that “there is limited known about the starting stages of the process of 

“entrepreneurship”. The Individual who finds manages and drives the creation of the new business is commonly referred to 

as “entrepreneur”. Reynolds, (1994) stated that inceptive entrepreneurship should form part of the process, not just outcomes. 

Reynolds added that the principles of networking, resource mobilization should be inherent to the process of generating new 

business. Young people, entrepreneurship is attractive to decision-makers due to the high ratio of latent entrepreneurship 

amongst the youth.  To secure this evidence (Euro Flashbaromter, 2011) added that there are two from five young people in 

the EU who would like to begin their own business. In the Kingdom of Saudi Arabia (KSA), like any other country in the 

world, the youth unemployment rate is quite high. Therefore, young people in KSA would like to set up their new business, 

we can observe that youth people play a vital role in creating the change needed to use innovations that create sustainable 

development outcomes. Youth entrepreneurship might participate in social, environmental and economic innovation required 

to lead continuous economic growth at both national and international levels. Entrepreneurship represents a driving force in 

the modern economy for the last decade. Entrepreneurs are addressing our economic needs by creating and establishing new 

businesses every year. (Kavangh,2012) stated that, starting a new business requires more than just a good idea. Several 

fundamental factors play a significant role in the success of businesses. These factors could be financial, training, 

development services, business plan, and human resource associated or even based on the development of the product. For 

entrepreneurs to get started they should be equipped with adequate and appropriate tools to ensure success and sustainability. 

As we continuously see some business start-ups winning while others failing this encourages the researcher to understand 

the factors that sincerely influencing the success of entrepreneurship business start-ups in the Kingdom of Saudi Arabia 

(KSA). 

1.1 Research problem  

After the 2008 international economic crises, the amount of jobless young people has risen to approximately 73.4 million 

young people, representing 12.6 % of the entire youth population, an increase of 3.4 million between 2007 and 2013. Added 

to that according to the world employment and social outlook trends 2018, the global unemployment percentage has been 

stabilizing after a rise in 2016. It is supposed to have touched 5.6 % in 2017 with the total number of unemployed exceeded 

192 million persons. Young people throughout the world can play an effective role in shaping the change needed to light 

switches that lead to sustainable growth outcomes. Younger entrepreneurship may engage in the social, economic and 

environmental reform needed to inspire sustainable improvement at regional, societal and global levels. This needs young 

people to be taken into the policymaking process as secure and important stakeholders. A leading framework for 

policymakers in this regard is the sustainable development goals, which control national policymaking in all fields. Saudi 

Arabia has been one of the prominently developing business areas in the world. There are reforms, which are being brought 

about by the crown prince in Saudi Arabia, which are known as the Vision 2030 reforms aiming at increasing the private 

sector participation in the kingdom as well as increasing the optimism levels among the business leaders.  According to the 

Saudi Gazette , (2017)the agenda of the reforms mainly focus on growth independent from the oil-based economy to more 

industrial economy  . These days, it seems like everyone is hoping to become an entrepreneur and come up with new business 

ideas. Saudi young entrepreneurship as any other young people all over the world passed across the same changes and 
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challenges of being unemployed after their graduation. Therefore, it is normal for young people to start their own business. 

So, there must be a study that guides them to the right path that leads them to success and overcomes the difficulties that 

might normally be faced in their long business journey. Unfortunately, in KSA there is a lack or shortage of studies or 

research papers that have focused on these matters. Thus, the researcher intends to investigate some of the essential factors 

that influence the success of youth entrepreneurship start-ups in KSA. Hoping that the results of this study will serve as an 

inspiration for other researchers to start their investigation in this area. 

1.2 Research objectives  

The general objective of this study is to identify the most important factors which lead to the success of entrepreneurship 

business start-ups in KSA. The focus will only be on the finance, entrepreneurs’ educational level, training and the 

development of service (Nieuwenhuizen and Kroon ,2010; Hassan, 2018) 

The objectives of this study are: 

1. To examine how access to finance affects the success of the youth business start-ups in KSA. 

2.  To identify the extent to which the entrepreneurship education level affects the success of youth business start-ups 

in KSA. 

3. To find out the relationship between business development services and the success of youth business start-ups in 

KSA 

4. To determine how quality of entrepreneurship training impacts the success of youth business start-ups in KSA. 

1.3 Research questions    

The current study seeks to provide answer to the following questions:  

1. How access to finance affects the success of the youth business start-ups in KSA? 

2. To what extent does the entrepreneurship education level affect the success of youth business start-ups in KSA? 

3. Is there any relationship between business development services and the success of youth entrepreneurship business 

start-ups in KSA? 

4. To what extent does the quality of entrepreneurship training affect the success of youth business start-ups in KSA? 

1.4 Significance of the study  

This research gains its importance due to the followings: 

1. The findings and recommendations of this study will enlighten the government, decision-makers, and investors 

regarding the appropriate factors that contribute to the success of entrepreneurship business start-ups in KSA to be 

considered when supporting the business startups. 

2. This study can add knowledge to the entrepreneurship business start-ups field for donors to be aware of the factors 

that should be supported . 

3. There is a lack of studies that investigated the factors influencing the success of entrepreneurship business start-ups 

in KSA. Therefore, the current study attempted to fill this gap in the literature. 

1.5 Limitations of the study  

This study will be limited as follows:  

1. This study focuses on the selected factors influencing the success of entrepreneurship business start-ups in KSA.  

1 The study will be carried out in KSA.  

2 This study will be conducted in 2019.  

1.6 Research Design  

In this research, the chapters are split into sections. Chapter one (Introduction and Backgrond) covers the framework to the 

study, the purpose of the study, research problem, research, research questions, the significance of the study importance. 

Also, it covers the research design, the research limitation and research terminology. In chapter two(Literature Review), the 

researcher reviewed the articles and studies which is related to the research study. Besides, chapter two additionally presents 

a survey of relevant literature in the field of business start-ups, entrepreneurship and factors lead to a successful business. 

Chapter three(Research Design and Methodology) provides widespread information about the conceptual framework that 

drives this study and the research variables. Chapter three also, covers the research plan, target population, sample size, and 

sampling method. Also, in chapter three the data collection instruments and analysis procedures were included. Chapter 

four(Data analysis and findings) covers analysis, display, and interpretations of research data. Chapter five( Analysis 
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Findings and Recommendations) summarizes the findings, discussions, conclusions, and suggestions for action based on the 

study results. 

1.7 Dependent and independent variables  

Throughout the examination of most of the studies in recent years, it was noticed that there is a shortage of studies regarding 

the factors influencing the entrepreneurship business start-ups in Saudi Arabia. This study is going to use the following model 

based on the research hypotheses 

 

 

 

 

 

 

 

 

 

 

 

Chapter Two 

Literature Review and Previous Studies 

 2.0 Introduction 

Entrepreneurs around the world play a vital role in economic development and growth. Therefore, this chapter contains the 

available and recent literature review regarding business start-ups, and the critical factors determining the success of business 

start-ups. Many factors come into our mind when we would like to begin a business. These factors could be financial, social, 

technological, human resources related or based on the development of products or services. Furthermore, (Brown,2000) 

stated that” besides financial assistance, start-up enterprises need proper development of human capital due to great advances 

and in technology and great human potential.” Also, this chapter consists of common theories that govern entrepreneurship. 

Moreover, this chapter contains several challenges facing business startups. Some business startups succeeded while others 

failed therefore this chapter examines factors that work for or against the success of these startups’ companies. Finally, 

critical reviews of previous studies in the field of business start-ups and entrepreneurship will be covered to enrich the 

discussion and comparing the results in order to generalize the findings of the recent study. 

2.1 Youth Entrepreneur  

 (Frosch, 2001, p, .93) argued that youth nowadays are a significant resource. They can start both national and international 

processes and technological innovations and advancements. (Kazmi,1999) added that youth tend to be more global oriented, 

active and are business creator equipped with the creativity attribute that allows them to make good use of available 

opportunities. Furthermore, (Solomon, 2014) stated that youth has a strong potential to effect change in any community 

around the world. Youth are the significantly valid target population for development. Moreover, (Frosch, 2001, p, .93) 

assured that youth represent 40% of the global population, therefore, they present a prime target for community development, 

as there is a great chance to change the type of community through breaking the cycle of poverty at its roots. (UNESCO, 

2012) reported that the serious problem faced the youth in the developing countries is that youth often begin their project 

before careful planning and even before being equipped their employers with the needed skills that ensure their profits and 
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sustainability for their enterprises. They satisfied with trapping them in a cycle of low-level employment and lack of access 

to required training and additional education. According to (Schoof,2006, p.97) the main challenges confronting government 

nowadays is the reduction of youth employment. International Labor Office has revealed that 88.2 million young people 

between the ages of 15 and 25 are unemployed (The global challenge, 2009, p.23). Finally, (Haftendorn and Salzano,2013, 

p.121) stated that prompting entrepreneurship and business creation is ranked high on the policy agenda of most countries in 

the world, as successful enterprises generate extra employment. Thus, Young entrepreneurs play a crucial and key role 

because they participate simultaneously in both economic development and a decrease in the level of unemployment 

(Schoof,2006, p.97). 

2.2 Successful Youth Business Start-ups 

According to (Osterwalder and Pignur,2010) successful youth business start-ups are entrepreneurship enterprises that have 

effectively recognized a customer’s obstacle , found a solution,  attached value set channels to deliver  this solution  to the 

customer and consequently in return have gained buy-in and engagement to the product or service in way that created 

sustainable income and profit to the business. Whereas, (Naudé, 2011). Entrepreneurship is not a binding constraint on 

growth and development in the poorest countries, World Development, 39, 33–44., 2011) argue that successful business 

start-ups among the youth are not only able to sell a product or service, but have abilities to create a need, and provide a 

solution in an adequately and sustainably manner. Furthermore, (Simpson and Christensen, 2009) stated that the nature of 

having successful business start-ups amongst the youth is to assure that youth not only employed, but have an adequate 

income to maintain their resources, and also support and develop the economic situation of their countries.  

2.3 Definition of Entrepreneurship 

According to (Stevenson et al., 1990) entrepreneurship was considered as a core factor that developed economic growth and 

productivity, as well as a great way for knowledge diffusion. Furthermore, (Stevenson et al., 1990) stated that 

entrepreneurship is a process for a person who has an organization to pursue opportunities without respect to the resources 

they currently control. Moreover, (Onugu, 2015) mentioned that entrepreneurship is a practice that opening a new project in 

response to known opportunities. In addition to that (Schumpeter,1995) defined an entrepreneur as an individual who utilized 

and makes use of market chance by technical or organizational innovation. This idea was supported by (Bolton and 

Thompson,2003) who said that the entrepreneur is an individual who actively creates or initiate to start valuable thing via 

given opportunities. Whereas, (Knight,1990) considered entrepreneurship as a matter of taking a risk so entrepreneur is a 

risk-taker. Furthermore, (Cater,2005) defined an entrepreneur as an individual who strongly establishes enterprises with 

creativity, able to organize social and economic mechanism to turn resources and situation into practical account through 

strongly taking risk and failure. Finally, (Dollinger,2006) defines entrepreneurship as a systematic innovation, which 

encompasses the purposeful and organized search for changes and it is the systematic analysis of opportunities that might 

offer economic and social innovation. 

2.4 Definition of Entrepreneur 

 According to (Hisrich,2005) entrepreneur has been proven through history to means the person who exploits opportunities 

by willing to take a risk in the account and make a significant contribution toward economic development. (Hebert and link, 

1988, p. 38) added that the entrepreneur is the main great agent that builds the economy. They assure that the principle quality 

of an entrepreneur is to have a good judgment rather than taking risk characteristics. (Bula,2012) define an entrepreneur as a 

person who specializes in taking responsibility for making a decision that affecting the location, form resource usage and 

action of the company. Finally, (Julien, 1998) concluded that there are many ways to define an entrepreneur depending on 

the entrepreneur category study. Generally, an entrepreneur is a person who owns and manages a business. 

Differences between the entrepreneur and business start-ups.  

The term entrepreneur refers to all new businesses, including self-employment and businesses that never intend to grow 

big or become registered. Whereas, startups refer to the new businesses that intend to grow large beyond the solo founder 

(Gaddefors, 2012) 

 Furthermore, (Osterwalder and Pigneur, 2010) define successful youth business start –ups as entrepreneurship ventures that 

have effectively identified a customer’s problem, found a solution, added value, established channels to deliver this solution 

the customers, and as a result, have obtained customers buy-in and commitment to the product or services in a manner that 

generated sustainable revenue and profits to the business. Naudé, (2011) on the other hand argues that successful business 
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start-ups among the youth does not constitute merely the ability to sell a product or service, but rather, ability to establish a 

need, and provide solutions in an effective and sustainable manner. According to Gaddefors (2012), the entrepreneur is the 

creator, a person who builds and rebuilds a venture, a person with a vision, who sees an opportunity and acts on it. Further 

defines the entrepreneur founder as a Spartan, a person with willingness to practice self-disciple and who becomes a 

technician for the dream. 

2.6 Start-ups Theories  

2.6.1 Social Learning Theory (SLT) 

According to (Pajares, 2002) social learning theory (SLT) is predicated on the notion that learning takes place through social 

observation and subsequent imitation of modeled behavior according to SLT, human learn from observing the actions and 

resulting consequences of others. By doing so the individual can learn to imitate the observed behavior, and thus reap the 

rewards, or they can learn not to imitate a particular action and thereby avoid disagreeable consequences. Often perceived as 

a bridge between both behaviorists and cognitive learning theory. Social Learning theory encompasses mutual interaction 

between cognitive, behavioral and environmental influences. Furthermore, (Bandura,1977, p.125) Proposed that SLT 

occurred through 4 main stages: close contact, imitation of superiors, understanding of concepts and role model behavior. 

Bandura added that human behavior is identified by a three ways relationship between cognitive factors, environmental 

influences, and behavior. With respect to this issue (Sobel and King, 2008, p.27) have focused on the efficiency of school 

and training program in raising entrepreneurial awareness, intention, and attitude. Finally, we conclude by (Bandura,1977) 

mentioned that (SLT” explains how individuals learn new things and do them. According to SLT, individuals learn from the 

thing they are in interaction and contact with by imitating others, understanding concepts and influence of their role models. 

2.6.2 Decision Making Theory (DMT) 

According to (Simon,1974) this theory was established by Herbert in 1947. Decision-making theory centers on selections 

individuals make among choices that typically return to be received subjected to risk and at different periods in the future. 

Furthermore, (Kahneman and Tversky, 1979) Mentioned that decision-making theory centers identify the fundamental 

factors determining behavior as attitudes, one towards decision making under unsure or uncertainty and other towards 

allocation overtime of rewards and drawbacks. (Kahneman and Tversky, 1979) stated that according to this theory number 

of parameters, the complexity of the presentation of preferences may increase, but the basic structure is unchanged. This 

theory describes how young people can make their own decisions and make an individual decision to start their own business. 

Therefore, youth decision to start own business based on the rewards they expected to get profits from their investments. It 

is clear from the above-mentioned discussion and definitions. The decision-making theory explains why people engage in 

the business or new venture. Lastly, based on this theory, individuals make a decision after identifying and considering the 

rewards and the disadvantages of the initiative. The more the discharge the more they are inspired to engage in the business. 

This is a power that pushes them to start a business even when they are not sure about the rewards in the future. 

2.6.3 The Theory of Entrepreneur and Innovation 

(Schumpeter, 1996, p.48) define entrepreneurship in economics as a modernizer. Schumpeter also added that entrepreneur 

introduces the new combinations of new products, production methods, markets sources of supply or industrial combinations. 

Furthermore, Schumpeter differentiated the entrepreneur from the capitalist, an entrepreneur need not only capital or even 

work with the limitation of a business firm at all. While (Ekelund and Hebert, 1990, p. 569) stated that the entrepreneur could 

be a manager or owner of a firm, he is more likely to be an independent contractor or craftsman. according to Schumpeter 

conception, people act as an entrepreneur only when they carry out new combinations and lose the character of the 

entrepreneur as soon as they have built up their business, after which they settle down to running it as other people run their 

businesses.  According to (Ekelund and Hebert, 1990, p. 569) this suggests a rather slight relationship between the 

entrepreneur and the company he owns, or works for or contract with. Entrepreneurship is exercised within the company 

when new products, processes, strategies are introduced, but not otherwise. (Ekelund and Hebert, 1990, p. 569) mentioned 

that the day to day operations of the business require not to include entrepreneurship at all. This theory presents the practical 

nature of the entrepreneur. The theory emphasizes the importance of own driven force toward business schemes. Therefore, 

for the youth to start a new business, they need to have the intrinsic motivation that drives them to business regardless of the 

funds. Entrepreneurship is any new business, process or intention of doing things whether you have the capital or not. Finally, 

http://www.ajsp.net/


   
   

     
 

 والسبعون خامس ال العدد – ثامنالالإصدار 
 م2025 – الثانيكانون  – 2تاريخ الإصدار: 

 www.ajsp.net                                                                                                                              
   

 

82 
  Almayee                            Factors Influencing the Success of Youth Entrepreneurship Business startups in KSA 

Arab Journal for Scientific Publishing  ||ISSN: 2663-5798 

 

this theory focuses on explaining how the youth could come up with new ideas and start a new business. In spite of youth 

may lack financial support, they could begin by collecting money in different ways. The most important issue is the inner 

driven force which represents the pillar of the new enterprise to succeed  

2.6 Challenge Factors of Start-ups 

Several studies have been conducted in different countries around the world to examine different challenges. This section 

contains some examples from different researchers who investigated the challenges that faced the business startups: 

  2.6.1 Lack of Financial Supports 

According to (Salamzadh et al., 2015; Colombo and Piva,2008; Tanha et al., 2011) economics is an integral part of the 

business startup process. Any startups would face budgetary challenges for various reasons and in several stages. For 

example, while bootstrapping the founder consults with friends and relatives to convince them to invest in his idea. He needs 

business and he is at the opening stage therefore he might need monetary supports to expand it. Moreover, afterward, in the 

seed stage, the founder looks for angle investors and convince him with logical valuation plans. Afterward, in the creation 

stages, the startups should prepare a plan along with support documents to take advantage of the venture capital. In all above- 

mentioned stage money is essential to ensure success. 

2.6.2 Human Resources  

 (Salamzadh et al., 2015) mentioned that enterprise startups commonly start with one originator or many originators with 

time, the founder wants more experts to develop model, MVP. Then he has to consult with people, make a group or team 

and finally hire workers. This process is necessary for startups to succeed. Consequently, if the founder lack enough 

knowledge in this field and he does not know how to manage people, the startup might fail due to human resource 

management issues. 

2.6.3 Support Mechanism  

According to (Salamzadh et al., 2015) several support mechanisms play a key role in the life cycle of startups. These support 

mechanisms include supporter investors, incubators, science, technological aspects, accelerators, business development 

centers, project capital. Accordingly, the absences of such support factors increase the risk of failure. 

2.6.4 Environmental Elements 

(Boeker,1888) declared that many startups fail due to the shortage of environmental elements, such as the current trends, 

barriers in the market, legal issues. Moreover, (Bruton and Rubanik,2002; Van Gelderen et al., 2005) declared that the setting 

for startups is even more difficult and critical that an established firm. 

2.6.5 Record Keeping 

(Howard, 2009) confirmed that several small businesses fail to keep adequate records. This causes major problems and quite 

possibly the collapsing of the business. The evidence shows that keeping adequate and sufficed records helps increasing the 

opportunities for business sustainability. In addition to that, Sian, 2006) stated that in essence, the small and medium 

enterprises founders or managers should be personally involved in record keeping. Proper record-keeping ensures the long-

term sustainability of the business and anticipates long -term prospects. Also, (Maseko, 2011) stipulated that the micro and 

small business recordkeeping in the backbone of one’s business. Keeping accurate records creates a profitable business. 

Finally, the previous points were supported by (Deakins and Whittam,2000) who mentioned that startups face disadvantages 

as they have a nontrading record and may not have sufficient information to make risk evaluation. 

 

 

2.6.6 Lack of private sector support 
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The incubators in Saudi received a lot of government support. According to statistics, there is above 50% support from the 

government directed to the incubators. This is although a worthy thing but also indicates the shortage of involvement from 

the private sector in the Saudi entrepreneurship situation.  According to (Skoko and Wright, 2017) the difficulty can be better 

explained by understanding that the American economy was built by the startups which had reliable private sector aid. The 

private sector has to come out with the sharing of knowledge and information to help the startups grow in the region. This is 

required in addition to giving money and place to the budding companies (Skoko and Wright, 2017). 

2.7 Successful factors for Business-startups 

2.7.1 Access to financial  

According to (Bakar and Ahmed, 2017) the leading accelerator plan of the region named the Badir accelerator plan has been 

supporting startups in a great way. The leadership intends to fund startups with amounts to the number of half a million SR 

from the first portion of the next financial year. The businesses can use this funding during their acceleration phase of the 

journey. Furthermore, (Khan, 2017) added that there are plenty of additional services that the program caters to the people. 

It gives advisory associated services as well as the essential direction, training, follow-ups so that the innovation result can 

be developed in the businesses and assist them to become actual projects with profits within three months. After the program, 

if there are additional funding breaks then the initiative aims to help the businesses link with the entrepreneurs and investors 

so that these funding gaps can be filled. According to (Khorsheed et al., 2014) the Badir initiative at a higher level aims to 

accelerate the startups so that there can be an assertive impact on the economy, create more jobs and develop overall 

efficiency and productivity of the startups. This will later generate better job possibilities for the young people in KSA 

(Khorsheed et al., 2014). Furthermore, Murimi, 2016) examined the influence of entrepreneurship training on the success of 

youth business start-ups. The findings revealed that there is a strong- positive correlation between access to finance and the 

success of youth business start-ups.  

2.7.2 Improved collaboration 

The startup support systems in the KSA necessitate having advanced collaboration amongst themselves so that their 

knowledge and expertise can be efficiently conveyed to the startups. Each one of the support units has its influences and 

practices. Thus, the startups want to know what sort of support they need and whom to address for those. The idea is to help 

the startups so that they may be able to help themselves there onwards. The gaps between the knowledge providing units 

need to be eliminated (Ali, 2016).  

2.7.3 Media support 

Several startups are growing most every day. Some of them perceive success and some fail. It is essential to distribute the 

accomplishment stories from the centers so that there is enough advertising for them. according to (Qasim and Khorsheed, 

2012) this will serve as a motivational advance for the other companies that are beginning. The ecosystem should be self-

nurturing and supportive of the businesses that succeed. 

2.7.4 Marketing Support Services 

Marketing services are an essential element of the success of youth entrepreneurship start-ups (Gaddefors & Anderson, 2008). 

According to Njoroge and Gathungu (2013) marketing in entrepreneurship involves segmentation, targeting and positioning 

of business products and services to an appropriate buyer. It is significant that youth entrepreneurs recognize and know a 

specific group of customers that are crucial to the success of youth business start-ups (Al-Mamun et al., 2010). Marketing 

support services help youth entrepreneurs to be able to not only segment customers critical to the success of their business 

start-up, but also, but also collect feedback from this set of customers to further enhance product and service development. 
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2.7.5 Entry-level activities 

The entry-level knowledge-building activities support the companies to collect sufficient information and give power to their 

ideas. To help them upskill it is important to give more than what is received. There is a need to make the starting journey 

exciting, inspirational and rewarding as well (Ahmed, 2011).  

2.7.6 Information Communication and Technology services 

Information Communication and Technology (ICT) services are vital parts for improving the success of youth business start-

ups. A study accompanied by Okten and Okonkwo (2011) in Indonesia reported the presence of a relationship between ICT 

and the success of youth entrepreneurship start-ups, r (0.564); p (0.05). The study investigated how youth entrepreneurs 

employed ICTs to handle product awareness, and even to do online sales. Social media platforms like Facebook were 

contributed significantly in expanding information concerning the entrepreneurship product and services to friends, who 

shared with other friends within their circle, consequently, enhancing product promotion at the least cost. Similarly, the study 

found that youth entrepreneurs who had received training on how to use social media ICT platforms were 68% successful 26 

compared to youth who had not undergone training on how to use social media ICT to enhance product and service awareness. 

 2.7.7 Entrepreneurship Training   

(Murimi, 2016) investigated the impact of entrepreneurship training on success of youth business start-ups. The findings 

revealed that there is strong- positive relationship between of entrepreneurship training and success of youth business start-

ups. The relationship was statistically significant different. 

Kimando (2012) investigated factors that determine the success of youth business startups under the Youth Entrepreneurship 

Development fund show that 76% of the study respondents considered that entrepreneurship training was necessary to the 

success of youth business start-ups in Murunga County. Correspondingly, 99% of the study respondents indicated 14 that 

entrepreneurship training has considerably improved the success of youth business startups under the YEDF in Murunga 

Moreover, (Fatoki, 2012) suggested that the financial management is one of the pieces of training in one of the essential 

pieces of training that youth in entrepreneurship start-ups should engage in. (Fatoki, 2012) defines financial management as 

the planning for financial cash flows of a business enterprise, so as to manage its operations for the future. 

2.7.8 Entrepreneurship Education 

(Osterwalder and Pigneur, 2010) define successful youth business start-ups as entrepreneurship enterprises that have 

adequately recognized a customer’s dilemma, discovered a solution, added value, set channels to deliver this solution the 

customers, and as a result, have obtained customers buy-in and commitment to the product or services in a manner that 

generated sustainable revenue and profits to the business. As such, entrepreneurship education is important in enhancing the 

success of youth business startups (Adams, 2011). Furthermore, Murimi (2015) examined success factors for youth business 

start-ups in Nairobi county showed that 63% of respondents registered that entrepreneurship education contributed to the 

success of youth business start-ups. Furthermore, (James-Wilson, 2008) revealed that in reshaping of education for 

employment, entrepreneurship education leads highlight fundamental knowledge and technical skills, entrepreneurial 

knowledge and skills, and access to microfinance with the desired outcome of business and job creation, which are all 

essential to the success of youth business start-ups. 
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Chapter Three 

Research Methodology 

3.0 Introduction  

A questionnaire is an effective tool for data collection in this study. The reliability and validity of this questionnaire had 

presented comprehensively. Moreover, the chapter presents data analysis methods that have been adopted for the study. 

Finally, the chapter describes the research variables. 

3.1 Research methodology 

The current study adopted survey design. According to (Burns and Grove 2003, p.201) descriptive research design is designed 

to provide a picture of a situation as it naturally. happens. Moreover, (Copper and Schindler) define research design as the 

blue print for the research process. It explains exactly how the study will be conducted in technical terms, it elaborates how 

the researcher will conduct sample selection, data collection instrument that will be used and research procedures among 

other specified tasks. Whereas, (Cox and Haddrd,2010) define research design as clearly identified structures within which 

a research study implemented. This study uses a descriptive\ quantitative research method, which used direct explanation, 

analysis and description of a particular phenomenon without interference of the researcher (Copper and Schindler,2014). 

This method enabled the researcher to identify and describe characteristics of the study population and their relationships 

3.2 Research Variables and Model   

This research aims at investigating the factors influencing the success of youth business startups in the Kingdom of Saudi 

Arabia. Through the review of (Carolyen,2016). researcher came out with the following factors as independent variables, 

entrepreneurship education level, quality of entrepreneur training, access to finance and business development services. The 

researcher proposed that all these in independent variables have a significant influence on the success of youth 

entrepreneurship business startups as a dependent variable. 

 

3.3 Research Model  
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3.4 Research Hypothesis  

Previous studies show the positive impact of each of the following factors : access to finance  , entrepreneurship education 

level ,business development services and entrepreneurship training on the success of youth business start-ups in KSA 

(Nieuwenhuizen and Kroon ,2010; Hassan, 2018) 

 According to literature following hypotheses are derived  

To achieve the objectives of the study the researcher formed the following hypotheses: 

H1: There is a significant positive impact of access to finance on the success of the youth business start-ups in KSA. 

H2: There is a significant positive impact of entrepreneurship education level on the success of youth business start-ups in 

KSA. 

H3: There is a significant positive impact of business development services on the success of youth entrepreneurship business 

start-ups in KSA. 

H4: There is a significant positive impact of the quality of entrepreneurship training on the success of youth business start-

ups in KSA. 

3.5 Research Tool  

(Copper and Schindler, 2014) defines primary data as original search where data being collected is designed specifically to 

answer the research questions. According to (Brown, 2001, p. 6) “Questionnaires are any written instruments that present 

respondents with a series of questions or statements to which they are to react either by writing out their answers or selecting 

from among existing answers. Furthermore, (Brown, 2001) stated that questionnaire is a very popular since they are easy to 

construct, extremely versatile, capable of gathering a large amount of information quickly in such a way that is readily 

processable. Therefore, the researcher used questionnaires to collect primary data. The questionnaire was divided into two 

sections. The first section captured the demographics of the research participants. The second sections consist of statements 

to elicit responses from the participants regarding factors influencing on the success of youth entrepreneurship business 

startups.  

 3.6 Measurements used in the study  

The independent variables, entrepreneurship education level, quality of entrepreneur training, access to finance and business 

development services will be measured through the adapted questionnaire from Carolyen (2016). The adapted questionnaire 

consists of 25 items divided into three categories based on the research variables. Whereas, the entrepreneur education level 

variable will be measured through the demographic questions. 
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Table 3.1 Shows the items of the questionnaire for the access to finance 

No Statements 5 4 3 2 1 

How access to finance affects the success of the youth business start-ups in KSA? 

1.  Access to loans has stringent conditions for youth start-ups       

2.  Stringent loan conditions hinder the success of youth business start-ups       

3.  Currently, interest rates for loans on youth start-ups is high       

4.  Lack of business experience should not hinder youth access to business finance      

5.  Lack of business experience hinders your access to business finances       

6.  High interest rates hinder the success of youth start-ups       

7.  Stringent loan conditions should be stopped to allow youth entrepreneurs access business 

finance  

     

 

 

Table 3.2 Shows the items of the questionnaire for the - business development services 

Table 3.3 Shows the items of the questionnaire for -The quality of entrepreneurship training 

No Statements 5 4 3 2 1 

To what extent does the quality of entrepreneurship training affect the success of youth 

business start-ups in KSA? 

 

1 I have received Entrepreneurships training before I started my business       

2  Entrepreneurships related training has enhanced my business experience       

3 Entrepreneurship Education has contributed to success of my business       

No Statements 5 4 3  2 1 

 Is there any relationship between business development services and the success of youth entrepreneurship business start-ups 

in KSA? 

1.  I have marketing services for my goods services       

2.  Marketing support services are important to the success of youth start-ups        

3.  Marketing support services should be incorporated in entrepreneurship training        

4.  I have received training and support on how to use ICT services        

5.  ICT services has enabled your products and services to reach your clients quickly        

6.  ICT services are essential for success of my business start-up        

7.  I have received sales and promotion support        

8.  Sales and promotion are essential for success of my business        

9.  Sales and Promotion has made it possible for my products and services to be known by clients        
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4 The training content was sufficient to make me succeed as an entrepreneur       

5 The trainer has enough knowledge   in the entrepreneurships area      

6 Recording Keeping is essential for success of Youth start-ups       

7 I have received finance management training       

8 Finance management training is essential for success of my business start-up       

9 Finance management training has made MY start-up to succeed       

 

Table 3.4 Weight of each Response in Likert Scale 

Weight Response 

Strongly Agree 5 

Agree 4 

Disagree 3 

Disagree 2 

Strongly disagree 1 

3.7 Validity and reliability  

3.7.1 Validity  

To ensure that there is no ambiguity in interpretation of questions and answers and that inaccuracy in responses do not occur 

a successful study should take cognizance of two very important factors. These are reliability and validity of data and methods 

used (Saunders et al., 2009). Moreover, (Hamed, 2016) mentioned that, validity means "measures what is intended to be 

measured.  Validity refers to how well an idea “fits” with actual reality. That is to what extent the study objective is measured 

as it was intended to be (Neumann, 2012). To sum up, all social researchers want their measures to be reliable and valid 

(Neumann, 2012). According to Yin (1994) four logical tests are needed to judge the quality of any given research design. 

To ensure that the constructed survey questionnaire is suitable to collect the needed data that contribute in the achievement 

of this research objectives, the researcher apply the techniques of measuring the questionnaire validity. The questionnaire 

instrument validity aims to explain how well the collected data covers the actual area of investigation.  

The survey questionnaire validity in this current research was measured through using Person’s correlation coefficient to 

find the relationship between each statement with the overall score of the survey questionnaire, and the results have been 

demonstrated as in the table below:  

Table 3.5 Survey questionnaire method validity 

Item 

No. 
Correlation coefficient 

Item 

No. 
Correlation coefficient Item No. Correlation coefficient 

1 0.847** 10 0.714** 17 0.787** 

2 0.793** 11 0.745** 18 0.650** 

3 0.806** 12 0.712** 19 0.653** 
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4 0.848** 13 0.695** 20 0.799** 

5 0.858** 14 0.461** 21 0.776** 

6 0.628** 15 0.699** 22 0.795** 

7 0.790** 16 0.780** 23 0.785** 

8 0.616**   24 0.762** 

9 0.712**   25 0.635** 

       **indicated that correlation is significant at the (0.01) level 

 

The results in table (3.5), revealed that all correlation coefficients values are statistically significant at the (0.01), which 

indicated that each item is positively correlated with the overall scores of the dimension to which related. This means that all 

items achieve the objective of measurement in the survey method. Hence, this evidence support that the survey questionnaire 

method has a very good validity indicator.  

3.7.2 Reliability 

According to (Mahajan, 2017), reliability refers to the stability of findings. In addition to that, a detailed assessment of 

reliability and validity involve appraisal of methods used to collect data. Reliability refers to the degree of accuracy of the 

data collected. Reliability means dependability or consistency. It means that the same thing is repeated under very similar 

conditions (Neumann, 2012). To ensure reliability in this study we will be very careful in our sample selection to ensure 

accessibility. We will carefully design our questionnaire in simple and understandable language for easy comprehension by 

our respondents. 

To measure the survey method instrument reliability in this current study, Cronbach's Alpha coefficient is used to measure 

the overall reliability and the reliability of each dimension, and the results demonstrated as in table 3.6 below:  

Table 3.6 Survey method reliability. 

 No. of items Cronbach's Alpha 

First dimension:  9 0.913 

Second dimension:  7 0.795 

Third dimension:  9 0.892 

Overall reliability  25 0.933 

 

It was noticed from the statistics in table (3.6), that the overall Cronbach’s Alpha coefficient was reaching (0.913), which 

indicates that the survey method has achieved a very high level of reliability, and thus guarantee the internal consistency of 

the survey questionnaire.  

In addition to that, the researcher also using the split-half techniques to test the survey method reliability, by calculating 

Spearman-Brown correlation coefficient, and Guttman split-half coefficient, and the result is displayed in the table here 

down:  

Table (3.3) the survey method reliability by using Split-half technique  

Table 3.7 Showed the survey method reliability by Split-half. 

 Cronbach’s Alpha 

Correlation between forms  0.771** 

Spearman-Brown correlation 0.871** 
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Guttman Spil-half correlation  0.857 

**indicated that correlation is significant at the (0.01) significant level.  

The results in the above table, show that, the correlation between forms is reaching (0.771), while Spearman correlation 

coefficient is equal to (0.871), whereas Guttman split-half is reaching (0.857). Therefore, the previous values support that 

the survey method is highly reliable and efficient to collected the needed data.  

3.8 Population and Sampling  

3.8.1 Population 

(Parahoo, 2006, p.258) defines the population as “the total number of units from which data can potentially the 

collected”. Also, (Copper and Schindler,2014) define the population as the total collection of elements about which the 

researcher intended to make inferences. Therefore, the current study interested in making judgments about Saudi youth 

entrepreneurs who have stared business. The population of the current study includes all business startups companies and 

individuals with (750) in KSA. (source : http//www.husseinattar.com/en/Saudi-/entrepreneurs.) 

3.8.2 Sampling 

  (Proctor et al., 2010) define a sample as “a proportion of a population”.  Furthermore, (Proctor et al., 2010), claims 

that, in quantitative research, the size of the sample should be calculated at the design stage According to (OECD, 2012) the 

sampling technique is the specific process through which the entities of the sample are selected. This study employed simple 

random sampling technique to pick the study sample. (Mugenda et al., 2012) define random sampling technique as a method 

that gives elements through which a study population an equally chance of being sampled. A sample size comprises a group 

of respondents, consisting of part of the target population carefully selected to represent hat population (Cooper and Schindler 

(2014). 

To determine the sample size in this current study, the researchers’ uses the formula, designed by (Krejcie, & Morgan, 1970), 

which is considered appropriate, and common for scientific research fields, when data are categorical data; the required 

formula is written as follows:  

 

S = 
)1()1(

)1(
22

2

PPN

PNP

Xd
X

−+−

−
 

 

Whereas:  

S = required sample size 

X
2

=the table value of Chi-square for 1 degree of freedom at the desired confidence level (3.841) 

N = the population of the study   

P= the population proportion (assumed to be 0.5 since this would provide the maximum sample size).  

d. = the degree of accuracy expressed as a proportion (0.05).  

Based on the previous formula, for population of size (750), the required sample size is calculated as follows:  

 

s =      
)5.0(5.0*841.3)749(05.0*05.0

)5.0(5.0*750*841.3

+
= 254

8328.2

1875.720
= approximately.  

Therefore, the required sample size is equal to (254).  

After the survey method distributed to the target sample through (www.googledrive.com) the researcher has able to obtain 

responses from about (221) participants, which included in data analysis in this study.  

 

3.9 The sample demographic profile:  

The sample of the study described by gender, highest education level, and age. The results demonstrated as in the table below:  
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Table 3.8 Sample of the study demographic characteristics 

Demographic characteristics  Frequency Percent % 

1.Gender    

Male  107 48.4 

Female  114 51.6 

2.highest education level    

Secondary/technical  28 12.7 

Bachelor  86 38.9 

Post-graduate/Master 74 33.5 

PhD 25 12.7 

Post-doctorate 5 2.3 

3. Age classes by years    

18-to 24  24 10.9 

25- to 31 83 37.5 

32- to 38 114 51.6 

 

With regard to sample of the study distribution by gender, the results show that, the male comprised about 48.4%, while 

female represent 51.6%. while regarding the sample of the study distribution according to highest educational level, the 

results reveal that, the bachelor degree holder represent the majority by 38.9%, while the post-graduate and master holders 

comprised 33.5%, whereas secondary/technical, and PhD holder have the same percent reaching 12.7%, where post doctorate 

represent 2.3%.  

Furthermore, the sample distribution by age, show that, the majority of participants (51.6%) are at the age group (32-38) 

years, while 37.5% were at the age group (25-31) years, whereas 10.9% were at the age group (18-24) years.  

3.10 Statistical tools for data analysis  

The data obtained from the survey method, were entered and treated by employing the software Statistical Package for Social 

Sciences (SPSS). (Mugenda et al., 2012) defines data analysis as a process of taking order, structure, and meaning to the 

mass of data collected in the research. The statistical procedures employed to analyze the data collected by the questionnaire 

include both the descriptive and inferential statistical methods. The descriptive statistical method includes frequencies, 

percentages to describe the sample of the study according to demographic characteristics, in addition to that the mean values 

and standard deviations were employed to interpret the sample responses for each statement or item. However, the inferential 

statistics method Includes the correlation coefficient, and regression analysis is used to test the research hypotheses. While 

the reliability of the questionnaire was measured by Cronbach’s Alpha Coefficient, and Person Correlation Coefficient is 

used to test the survey questionnaire validity. The findings of the study have been presented utilizing statistics and diagrams. 

Chapter Four 

Data analysis & interpretations 

4.0 Introduction  

This chapter is devoted for data analysis that collected by a survey instruments from the target sample of the study. The 

researcher obtains valid responses from a round (221) participants of the study who were business startups companies and 

individuals. The main objective of the study is to examine the factors influencing the success of entrepreneurship business 

startups in KSA.  To conduct data analysis the Statistical Package for Social Science (SPSS) was used for data entering after 

coded and labeled. Suitable statistical methods were used including descriptive and inferential methods. The data analysis in 

this chapter would concentrate on answering the research questions, and testing the research hypothesis.  Therefore, the data 

analysis in this chapter will cover the research questions, testing research hypotheses, and testing significant differences, 

towards the main variables of the study, related to sample demographic characteristics. Based on that data analysis will 

proceed according to the following scenario: 

Section one: testing the research questions 

Section two:  testing the research hypotheses  
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Section three: Testing the significant differences. 

4.1 Section one: Answering research questions as follows: 

The researcher in this section, will provide answers to the following research questions:  

1. How access to finance affects the success of the youth business start-ups in KSA? 

2. To what extent does the entrepreneurship education level affect the success of youth business start-ups in KSA? 

3. Is there any relationship between business development services and the success of youth entrepreneurship business 

start-ups in KSA? 

4. To what extent does the quality of entrepreneurship training affect the success of youth business start-ups in KSA? 

4.1.1 Results of research question one: stated that,  

How access to finance affects the success of the youth business start-ups in KSA? 

To answer this research question, the participants of the current study perceptions demonstrated as shown in table 4.1 and 

ranked according to the mean values :  

Table 4.1  Shows the participants' perceptions regarding how access to finance affect the success of youth business 

start-ups in KSA. 

No.  Mean  SD Ranking 

1.  
Access to loans has stringent conditions for youth start-ups  4.24 0.80 5 

2.  
Stringent loan conditions hinder the success of youth business 

start-ups  
4.28 0.85 4 

3.  
Currently, interest rates for loans on youth start-ups is high  4.37 0.76 2 

4.  
Lack of business experience should not hinder youth access to 

business finance 
4.11 1.00 6 

5.  
Lack of business experience hinders your access to business 

finances  
3.78 1.06 7 

6.  
High interest rates hinder the success of youth start-ups  4.36 0.74 3 

7.  
Stringent loan conditions should be stopped to allow youth 

entrepreneurs access business finance  
4.38 0.74 1 

Overall mean value  4.22 0.58  

 

With reference to the results in table 4.1, which presenting participants' perceptions regarding how access to finance affect 

the success of youth business start-ups in KSA, the results show that, the overall mean value is reaching (4.22) with SD equal 

to (0.58). This mean value indicates that, the majority of participants strongly agree that access to finance strongly influence 

the success of youth business start-ups in KSA, meaning that, the access of finance is considered as the essential factor in 

the process of success of youth business start –ups in KSA.    

To examine the most important and effective factors related to access to finance that influence on youth business start-ups, 

the detailed analysis performed as in the following:  

With regard to participants perceptions regarding the statement 16 (i.e. Stringent loan conditions should be stopped to allow 

youth entrepreneurs access business finance), the results reveal that the mean value of participants responses is equal to 

(4.38) with SD (0.74). This mean value indicates that the majority of participants strongly agree that, the stringent loan 

conditions should be stopped to allow youth entrepreneurs to access the business finance they need for their business.  

Furthermore, the results in table 4.1, show that the second factor related to access finance influence on the success of youth 

business start-ups is the Currently, interest rates for loans on youth start-ups is high which is considered as is essential for 

success of my business start-up, as the mean value to participants' perceptions is reaching (4.37) with SD (0.76). This mean 
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the majority of participants strongly agree that, the interest rates for loan on youth start-ups is high which influence negatively 

on the business start-ups.  

On the other hand, regarding the statement 15 (High interest rates hinder the success of youth start-ups), the results reveal 

that the overall mean value of participants responses is reaching (4.36) with SD (0.74). This mean value show that, the 

majority of participants strongly agree that, high interest rates hinder the success of youth business start-ups.  

Whereas when participants provide their perceptions regarding the statement 13 (i.e. Lack of business experience should not 

hinder youth access to business finance) the results in table 4.1, show that the mean value of participants perceptions is 

reaching (4.11) with SD (1.00). The mean value indicates that, most participants agree that, lack of business experience 

should not hinder youth access to business finance, meaning that youth entrepreneurs should have to be provided with the 

sources of finances to their businesses.  

Finally, when participants show their perceptions regarding the statement 14 (i.e. Lack of business experience hinders your 

access to business finances), the results show that, the mean value is equal to (3.76) with SD (1.06). Meaning that, most 

participants agree that, lack of business experience hinders their access to business finances.  

In conclusion, to the analysis of participants' perceptions regarding how access to finance affect the success of youth business 

start-ups in KSA, the study found that access to finance has strong influences on youth business start-up. The most important 

and crucial kinds of influences includes: the Stringent loan conditions should be stopped to allow youth entrepreneurs access 

business finance, and secondly Currently, interest rates for loans on youth start-ups is high, and thirdly Stringent loan 

conditions hinder the success of youth business start-ups, in addition to that, high interest rates hinder the success of youth 

start-ups. Therefore, these factors related to finance represent the basic factors that influence very greatly on youth business 

start-ups in KSA 

 

.4.1.2 Results of research question two: stated that,  

To what extent does the entrepreneurship education level affect the success of youth business start-ups in KSA?  

To answer this question, One-way analysis of variances (ANOVA) is performed to examine to what extent the 

entrepreneurship education level affects the success of youth business start-ups in KSA. The ANOVA techniques was used 

because the educational level of respondents is divided into 5 groups (secondary, bachelor, post graduate/Master, PhD, and 

post doctorate), and we need to examine if there are statistically significant variation between the five groups.  

The results presented in table 4.2, below:  

Table 4.2, show the results of one-way analysis of variance to examine to what extent does entrepreneurship education level 

effect on the success of business start-ups.  

Table 4.2, Show the results of one-way analysis of variance to examine to what extent does entrepreneurship education 
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level effect on the success of business start-ups. 

Source of variation  Sum of 

squares 
Df 

Mean 

Square 
F-statistics P-value (sig.) 

Between groups 6.669 4 1.667 
6.936** 0.00 

Within groups 51.927 216 0.240 

Total 58.597 220    

**indicated that, the difference is significant at the (0.01) level 

The results in table 4.2, illustrates that there is a statistically significant difference between participants' perceptions related 

to education level, regarding the effect of education level on the success of business starts ups. That means, the 

entrepreneurship educational level has a significant effect on the success of Saudi youth business ups.  

To examine to which educational level the significant effect exist, multiple comparison analysis techniques was used and the 

results demonstrated in table 4.3:  

 

 

 

 

 

Table 4.3 Show the results of multiple comparison to examine to which entrepreneurship education level the 

difference exists. 

 Mean difference  

Educational level 
Secondary/te

chnical 
Bachelor Master PhD Post doctorate 

Secondary/technical  - - - -0.36* - 

Bachelor  - - - -0.54* -0.46* 

Master  - - - -0.42* - 

PhD 0.36* 0.54* 0.42* - - 

Post doctorate  - 0.46* - - - 

*indicated that, the mean difference is statistically significant at the (0.05) level 

The results in table 4.3, show that the significant difference exist between PhD, holders, and other educational level holders, 

and positive to the side of PhD holders, which indicate that, PhD holders believe that, educational level of entrepreneurs has 

a significant association with the success of youth business start-ups in KSA. In addition to that, the significant difference 

exist between who hold post doctorate, and bachelor holders, and positive to the side of post Doctorate. This, indicate that, 

people participants with high education level believe that the education level is one of the factors that contribute positively 

on the success of youth business start -ups. 

4.1.3  Results of research question three: stated that,  

Is there any relationship between business development services and the success of youth Entrepreneurship business 

start-ups in KSA 

 To answer this research question, the results of participants' perceptions regarding the relationship between business 

development services and the success of youth business start-ups demonstrated in table 4.4 below:  
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Table 4.4  Shows the participants' perceptions regarding the relationship between business development services, and 

the success of youth business start-ups in KSA. 

 Table 4.4, shows the participants' perceptions regarding the relationship between business development services, and the 

success of youth business start-ups in KSA.  

The results in table 4.4, show the participants' perceptions regarding the relationship between business development services 

and the success of youth business start-ups in KSA, it is clear that, the overall mean value is reaching (4.27) with SD equal 

to (0.57). This mean value indicates that, the majority of participants strongly agree that business development services has 

a relationship with the success of youth business start-ups in KSA, meaning that the business development services are among 

the most important factors that influence on the success of youth business start-ups in KSA.  

To understand the most important effects of business development services on business start-ups, the detailed analysis 

performed as in the following:  

With regard to participants perceptions regarding the statement 25 (i.e. Sales and Promotion has made it possible for my 

products and services to be known by clients), the results reveal that the mean value of participants responses is equal to 

(4.52) with SD (0.62). This mean value shows that the majority of participants were strongly agree that, among the most 

important factors related to business development services that have to influence on the success of youth business start-ups 

is the sales and promotions contributed effectively on increasing client’s knowledge of the business products.   

The results in table 4.4,also with regard to statement 19 (i.e. Marketing support services should be incorporated in 

entrepreneurship training), reveal that, the second factor related to business development services that has a relationship with 

the success of youth business start-ups is the marketing support services that incorporated in entrepreneurship training. This 

result is confirmed by the mean value reaching (4.48) with SD (0.60). Therefore, the understanding of suitable marketing 

strategy of support services by interpretations ensures will enable them to contact their customers easily.  

Furthermore, the results in table 4.4, with regard to statement 18 (i.e. Marketing support services are important to the success 

of youth start-ups), found the mean value reaching (4.46) with SD (0.62). Therefore, most participants agreed that, marketing 

No.  Mean  SD ranking 

1.  
I have marketing services for my goods services 4.01 0.93 7 

2.  
Marketing support services are important to the success of 

youth start-ups  
4.46 0.62 3 

3.  
Marketing support services should be incorporated in 

entrepreneurship training  
4.48 0.60 2 

4.  
I have received training and support on how to use ICT 

services  
4.01 1.02 8 

5.  
ICT services has enabled your products and services to reach 

your clients quickly  
4.30 0.70 5 

6.  
ICT services are essential for success of my business start-up  4.26 0.73 6 

7.  
I have received sales and promotion support  3.98 0.99 9 

8. Sales and promotion are essential for success of my business  4.37 0.69 4 

9. 
Sales and Promotion has made it possible for my products and 

services to be known by clients  
4.52 0.62 1 

Overall mean value  4.27 0.57  
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support services are very important to the success of youth start-ups. Meaning that the marketing support services has a direct 

and positive relationship with the success of youth business start-ups.  

On the other hand, the results in table 4.4, with regard to statement 20 (i.e. I have received training and support on how to 

use ICT services), show that the mean value reaching (4.01) with SD (1.02). Therefore, most participants were agreed that, 

the receiving of training and support on how to use ICT services) has a positive role on the success of their business.  

Finally, when participants provided their perceptions with regard to the statement 23 (i.e. I have received sales and promotion 

support), the results show that, the mean value is reaching (3.98) with SD (0.99). Therefore, most all participants agreed that, 

the receiving of sales and promotion support has a positive effect on the success of youth business in KSA. Therefore, in 

conclusion to participants' perceptions regarding the relationship of business development services with the success of youth 

business start-ups, the results conclude that, the business development services have a positive relationship with the success 

of youth business start-ups. In addition to that, the results reveal that among the most important factors related to business 

development services that contributed strongly on this success are that, Sales and Promotion has made possible the products 

and services to be known by clients. marketing support services that incorporated in entrepreneurship training, have strongly 

contributed in the success, in addition to that, marketing support services, and sales and promotion are essential for success 

of start-ups business, furthermore, ICT services has enabled the business start-ups products and services to reach your clients 

quickly.  

4.1.4 Results of research question four: stated that,  

To what extent does the quality of entrepreneurship training affect the success of youth business start-ups in KSA? 

To provide answer to this research question, the participants perceptions presented as in table 4.5 below:  
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Table 4.5 Shows the participants' perceptions regarding the effect of entrepreneurship training on the success of 

youth business start-ups in KSA. 

  Mean  SD Ranking 

1 
I have received Entrepreneurships training before I started my 

business  
4.10 1.01 6 

2 
 Entrepreneurships related training has enhanced my business 

experience  
4.26 0.82 3 

3 
Entrepreneurship Education has contributed to success of my 

business  
4.15 0.92 5 

4 
The training content was sufficient to make me succeed as an 

entrepreneur  
3.92 1.04 9 

5 
The trainer has enough knowledge   in the entrepreneurships 

area 
3.97 0.97 8 

6 Recording Keeping is essential for success of Youth start-ups  4.33 0.66 1 

7 I have received finance management training  3.98 1.06 7 

8 
Finance management training is essential for success of my 

business start-up  
4.33 0.67 2 

9 
Finance management training has made MY start-up to 

succeed  
4.24 0.72 4 

Overall mean value  4.14 0.68  

 

With reference to the results in table 4.5, regarding the participants' perceptions towards the effect of entrepreneurship 

training on the success of youth business start-ups in KSA, it is clear that, the overall mean value is reaching (4.14) with SD 

equal to (0.68). This mean value indicates that, most participants agree that entrepreneurship training has a great influence 

on the success of youth business start-ups in KSA, meaning that, whenever entrepreneurship individuals receive training, 

they will achieve a reliable success in their innovative business projects.   

To understand the most crucial effects of entrepreneurship training on business start-ups, detailed analysis performed is as 

follows:  

With regard to participants perceptions regarding the statement 6 (i.e. Recording Keeping is essential for success of Youth 

start-ups), the results reveal that the mean value of participants responses is equal to (4.33) with SD (0.66). This mean value 

indicates that the majority of participants strongly agree that, among the most important factors related to entrepreneurship 

training that have effect on the success of youth business start-ups is the recording keeping which is considered s essential 

for success of youth start-ups projects.  

The results in table 4.5, found that the second factor related to entrepreneurship training that influence on the success of 

youth business start-ups is the Finance management training is essential for success of my business start-up, as the mean 

value to participants' perceptions is reaching (4.33) with SD (0.67). This mean value indicates that the majority of participants 

strongly agree that, the finance management training is essential for success of the business start-ups.  while, when 

participants provide their perceptions regarding the statement 3 (i.e. Entrepreneurships related training has enhanced my 

business experience), the results revel that, the mean value is equal to (4.26) with SD (0.82). The mean value indicate that 

the majority of participants strongly agree that entrepreneurship related to training has enhanced the initiative the 

entrepreneur’s business experience, meaning that entrepreneurship related training has a significant influence on experience.    
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On the other hand, the results in table 4.5, show that with regard to the statement 5 ( i.e. The trainer has enough knowledge 

in the entrepreneurships area), it is clear that, the most participants agree that the trainer has sufficient knowledge contributed 

positively in the entrepreneurships areas, meaning the training sessions open the entrepreneurs ideas to which most area to 

start up their business. This positive influence was supported by the mean value equal to (3.97) with SD (0.97).  

 

Finally, when participants provide their perceptions regarding the statement 4 (i.e. the training content was sufficient to make 

me succeed as an entrepreneur), the results found that, the mean value is equal to (3.92) with SD (1.04). The mean value 

indicate that the majority of participants agree that the training content was sufficient to make the entrepreneurs to succeed 

as entrepreneurs.  

Therefore, based on the previous analysis of participants' perceptions regarding the entrepreneurship training influence on 

the success of youth business start-ups in KSA, the results found that entrepreneurship training has a significant and positive 

influence on Saudi youth business start- ups. The results show that the most influencing entrepreneurship training factors on 

the business success include, recording keeping, finance management training, entrepreneurship related training, are 

considered as essential for success of youth start-ups, in addition to that most participants agree that, entrepreneurship 

education has contributed to success of the business.  

Hence, recording keeping, finance management, training and education are the most important factors that influence on the 

success of start-ups business in KSA. 

Section two:  testing the research hypotheses  

4.2 Section two: results of testing research hypotheses:  

This, section of data analysis is mainly devoted to test the research underlined hypotheses, which are as follows:  

H1: There is a significant positive impact of access to finance on the success of the youth business start-ups in KSA. 

H2: There is a significant positive impact of entrepreneurship education level on the success of youth business start-ups in 

KSA. 

H3: There is a significant positive impact of business development services on the success of youth entrepreneurship business 

start-ups in KSA. 

H4: There is a significant positive impact of the quality of entrepreneurship training on the success of youth business start-

ups in KSA 

To test the previous hypothesis, the researcher employs person correlation coefficient to examine the impact of the four 

independent variables on the success of youth business start- ups in KSA, and the results demonstrated in the following 

tables:  

4.2.1 Results of testing the research hypothesis one: stated that,  

There is a significant positive impact of access to finance on the success of the youth business start-ups in KSA. 

Table 4.6 Show the relationship between access to finance, and the success of youth business start-ups 

Variables  Success of youth business start-ups 

 Person's correlation P-value (Sig.) 

Access to finance  0.766** 0.00 

** indicated that, correlation is significant at the (0.01) level 

The results in table 4.6, reveal that, the value of Person's correlation coefficient is reaching (0.766), which is statistically 

significant at the (0.01) level. This reveal that, there is a significant and positive relationship between success of youth 

business start-ups, and access to finance. Hence, the easy access to finance from available finance sources has a major impact 

on the success of business start –ups projects. Therefore, this finding supports the acceptance of H1. 

4.2.2 Results of testing the research hypothesis two: stated that,  

There is a significant positive impact of entrepreneurship education level on the success of youth business start-ups in KSA. 

To test this hypothesis, Spearman correlation coefficient is used, and the results are demonstrated in table 4.7 below:  

Table 4.7 Show the relationship between education level, and the success of youth business start-ups 

Variables  Success of youth business start-ups 

 Person's correlation P-value (Sig.) 

entrepreneurship education level 0.180** 0.007 

** indicated that, correlation is significant at the (0.01) level 
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The results in table 4.9, reveal that, the value of Person's correlation coefficient is reaching (0.180), which is statistically 

significant at the (0.01) level. This show that, there is a significant and positive relationship between success of youth business 

start-ups, and entrepreneurship education level. Therefore, the results support that education level has a significant impact 

on the success of business start –ups projects.  

4.2.3 Results of testing the research hypothesis three: stated that,  

There is a significant positive impact of business development services on the success of youth entrepreneurship business 

start-ups in KSA. 

Table 4.8 Show the relationship between business development services, and the success of youth business start-ups 

Variables  Success of youth business start-ups 

 Person's correlation P-value (Sig.) 

Business development services  0.895** 0.00 

** indicated that, correlation is significant at the (0.01) level 

The results in table 4.8, reveal that, the value of Person's correlation coefficient is reaching (0.895), which is statistically 

significant at the (0.01) level. This indicates that, there is a significant and positive relationship between success of youth 

business start-ups, and business development services. Hence, the business development services such sales and promotion 

support, marketing support services, and ICT services contributed on the success of business start –ups projects. Thus, this 

finding supports the acceptance of H3.  

4.2.4 Results of testing the research hypothesis four: stated that,  

There is a significant positive impact of the quality of entrepreneurship training on the success of youth business start-ups in 

KSA. 

 

Table 4.9 Show the relationship between quality of entrepreneurship training, and the success of youth business start-

ups 

Variables  Success of youth business start-ups 

 Person's correlation P-value (Sig.) 

Quality of Entrepreneurship training  0.869** 0.00 

** indicated that, correlation is significant at the (0.01) level 

The results in table 4.9, reveal that, the value of Person's correlation coefficient is reaching (0.869), which is statistically 

significant at the (0.01) level. This means that, there is a significant and positive relationship between success of youth 

business start-ups, and the quality of entrepreneurship training. Therefore, as far as entrepreneurs receive training with high 

quality, they will reach a sufficient level of success in their business projects. Therefore, this result, proved that, there is a 

significant positive impact of the quality of entrepreneurship training on the success of youth business in KSA. Thus, this 

finding supports the acceptance of H4. 

Section three: Testing the significant differences. 

4.3 Results of examining significant differences:  

This section aims to examine whether there are statistically significant differences related to gender, and age, towards success 

of youth business start-ups, quality of entrepreneurship training, access to finance, and business development services. To 

do that, independent sample T-test is used to examine if there are significant differences related to gender, while  One-Way 

Analysis of Variance (ANOVA) is used to examine if there are significant differences related to age, and education. The 

reason behind using (ANOVA) is that, because education level of participants is categorized into 5 groups, and the ages 

categorized into 3 groups, and we need to compare between the groups.  
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The results illustrated as in the following tables:  

Table 4.10 Illustrates the results of independent sample t-test to examine if there are significant differences related to 

gender 

 Male (107) Female (114) T
-

tes

t Df  P
-

v
a

lue 

 Mean SD Mean SD 

Quality of entrepreneurship training  4.01 0.66 4.27 0.68 -2.829** 

219 

0.005 

Access to finance  4.15 0.58 4.28 0.56 -1.667 0.10 

Business development services  4.18 0.54 4.34 0.60 -2.023* 0.04 

Success of business start-ups 4.12 0.46 4.30 0.55 -2.624** 0.009 

**Indicated that the difference is significant at the (0.01) level.  

*Indicated that the difference is significant at the (0.05) level. 

  

The results in table 4.10, show that, there are statistically significant differences between participants perceptions towards 

quality of entrepreneurship training, business development services, and success of business start-ups, related to gender. In 

addition to that, the significant differences are positive to the side of female participants. Meaning that female participants 

believe that quality of entrepreneurship training, business development services, and success of business start-ups.  

Table 4.11 Illustrates the results of One-Way Analysis of Variance (ANOVA) regarding participants' perceptions towards 

quality entrepreneurship training, access to finance, business development services, and success of business start-ups related 

to age. 

Table 4.11 illustrates the results of One-Way Analysis of Variance (ANOVA) 

ANOVA 

 Sum of Squares df Mean Square F Sig. 

quality of entrepreneurship 

training 

Between Groups .711 2 .356 .763 .468 

Within Groups 101.617 218 .466   

Total 102.328 220    

access to finance Between Groups .328 2 .164 .492 .612 

Within Groups 72.636 218 .333   

Total 72.964 220    

business development 

services 

Between Groups .532 2 .266 .805 .448 

Within Groups 72.064 218 .331   

Total 72.596 220    

business startups success Between Groups .295 2 .147 .551 .577 

Within Groups 58.302 218 .267   

Total 58.597 220    

 

 The results in table 4.11, reveal that, there are no statistically significant differences between participants perceptions 

regarding quality of entrepreneurship training, access to finance, business development services, and business start-ups, 

related to age. This result indicates that, age is not considered as factor that influence on participants response towards 

business success factors.  

Table 4.12 Illustrates The Results Of One-Way Analysis of One-way Analysis of Variance (Anova) regarding 

participants' perceptions towards quality entrepreneurship training, access to finance, business development services, and 

success of business start-ups related to education level.  

 Sum of Squares df Mean Square F Sig. 

quality of entrepreneurship 

training 

Between Groups 14.679 4 3.670 9.044** .000 

Within Groups 87.649 216 .406   

Total 102.328 220    

access to finance Between Groups 2.474 4 .619 1.895 .112 
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Within Groups 70.489 216 .326   

Total 72.964 220    

business development 

services 

Between Groups 6.604 4 1.651 5.404** .000 

Within Groups 65.992 216 .306   

Total 72.596 220    

business startups success Between Groups 6.669 4 1.667 6.936** .000 

Within Groups 51.927 216 .240   

Total 58.597 220    

The results of (ANOVA) in table 4.12, show that, there are statistically significant differences at the (0.01) level between 

participants' perceptions regarding quality of entrepreneurship training, business development services, and youth business 

start-ups, related to education level, whereas the results do not detect any significant differences towards access to finance.  

To examine to which education level, the significant differences exist, multiple comparison analysis was conducted and the 

results displayed in the table below 

Table 4.13 Show the results of multiple comparison to examine to which entrepreneurship education level the 

difference exists 

*indicated that, the mean difference is statistically significant at the (0.05) level 

The results in table 4.13, with regard to quality of entrepreneurship training found that the significant difference exist between 

PhD, holders, and post doctorate in one side compared with other education level, and the differences are positive to the side 

of highest education level (PhD, and post doctorate). Meaning that respondents who hold PhD, and post doctorate believe 

that quality of entrepreneurship training is critical to the success of business start-ups in KSA.  

While regarding the business development services, the results reveal that, the significant differences exist between 

respondents who hold PhD, compared with respondent holding (secondary, bachelor, and master), and the differences are 

positive to the side of PhD, holders. This indicating that, respondents who hold PhD, confirm that business development 

services are very necessary to the success of business start-ups.  

Whereas concerning the differences towards the success of business start-ups, related to education level, the results show 

that, the differences exist between respondents who hold PhD, compared with respondent holding (secondary, bachelor, and 

master), he differences are positive to the side of PhD. In addition to that, the difference also exits  

between post doctorate, and bachelor holders, and positive to the side of respondents who hold post doctorate.  

In conclusion, it is clear that, respondent who hold the highest educational level, confirm that, quality of training, and business 

development services, considered as essential factors for the success of business start-ups in the kingdom of Saudi Arabia 

   

  Mean difference  

 Educational level 
Secondary 

Technical 
Bachelor Master PhD 

Post 

doctorate 

Quality of 

entrepreneurship 

training  

Secondary/technical  - - - -0.58* -0.76* 

Bachelor  - - - -0.75* -0.93* 

Master - - - - -0.60* -0.79* 

PhD 0.58* 0.75* 0.60* - - 

Post doctorate  0.76* 0.93* 0.79*  --  

Business 

development 

services  

Secondary/technical  - - - -0.35* - 

Bachelor  - - - -0.54* - 

Master  - - - -0.42* - 

PhD 0.35* 0.54* 0.42*  - - 

Post doctorate  - - - - - 

Business start-ups  

Secondary/technical  - - - -0.36* - 

Bachelor  - - - -0.54* -0.46* 

Master  - - - -0.42* - 

PhD 0.36* 0.54* 0.42*  - - 

Post doctorate  - 0.46* - - - 
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Chapter Five           

            Findings, Conclusion and Recommendations 

5.1 Introduction 

This chapter concludes the thesis by answering the research questions proposed at the beginning of the research. Furthermore, 

the discussion of the findings is presented and followed by proposed recommendations that will provide great input regarding 

factors influencing the success of youth entrepreneurship business startups in KSA. Moreover, this chapter contains the 

conclusion which was drawn from this study. Also, it provides a suggestion for further studies. 

5.2 Findings Discussion 

Based on data analysis conducted in the prchapter four, the study revealled the following findings by asswering the research 

questions as follows: 

Regarding  Question  1 which stated that “how access to finance affect the success of youth business start-ups in 

KSA?. The results found that access to finance has strong influences on youth business start-ups. The most important and 

crucial influencing factors includes: the Stringent loan conditions should be stopped to allow youth entrepreneurs access 

business finance, and the interest rates for loans on youth start-ups is high, which hinder the success of youth start-ups, , and 

thirdly Stringent loan conditions hinder the success of youth business start-ups. This result  was supported by (Murimi, 2016) 

who examined the influence of entrepreneurship access to finance on the success of youth business start-ups. The findings 

revealed that there is a strong- positive correlation between access to finance and the success of youth business start-ups. 

Regarding question 2 which stated that “To what extent does the entrepreneurship education level affect the success 

of youth business start-ups in KSA?  The results of the study show that, there is a significant and positive relationship 

between success of youth business start-ups, and entrepreneurship education level. Therefore, the results supported by 

(Adams, 2011) who mentioned that education level has a significant impact on the success of business start –ups projects. 

Moreover, Murimi (2015) supported this result. Murimi stated that entrepreneurship education is important in enhancing the 

success of youth business startups. Furthermore, examined success factors for youth business start-ups in Nairobi county 

showed that 63% of respondents registered that entrepreneurship education contributed to the success of youth business start-

ups. Furthermore, (James-Wilson, 2008) revealed that in reshaping of education for employment, entrepreneurship education 

leads highlight fundamental knowledge and technical skills, entrepreneurial knowledge and skills, and access to microfinance 

with the desired outcome of business and job creation, which are all essential to the success of youth business start-ups. 

 Concerning Question 3 which stated that “is there any relationship between business development services and the 

success of youth Entrepreneurship business start-ups in KSA 

The results of the study confirmed that, there is a significant and positive relationship between success of youth business 

start-ups, and business development services. Hence, the business development services such sales and promotion support, 

marketing support services, and ICT services contributed on the success of business start–ups projects. This result was 

supported by (Gaddefors & Anderson, 2008 who sated that marketing services are an essential element of the success of 

youth entrepreneurship start-ups. Furthermore, According to Njoroge and Gashing (2013) marketing in entrepreneurship 

involves segmentation, targeting and positioning of business products and services to an appropriate buyer. It is significant 

that youth entrepreneurs recognize and know a specific group of customers that are crucial to the success of youth business 

start-ups. Finally, (Al-Mamun et al., 2010).  Sated that marketing support services help youth entrepreneurs to be able to not 

only segment customers critical to the success of their business start-up, but also, but also collect feedback from this set of 

customers to further enhance product and service development. Furthermore, (Okten and Okonkwo, 2011) supported this 

result because their study findings showed that, social media platforms like Facebook were contributed significantly in 

expanding information concerning the entrepreneurship product and services to friends, who shared with other friends within 

their circle, consequently, enhancing product promotion at the least cost. 

Based on data analysis conducted in the previous chapter, the study finds, basing on answering Q4 which stated that 

to what extent does the quality of entrepreneurship training affect the success of youth business start-ups in KSA? 

Regarding the influence of quality of entrepreneurship training on the success of business start-ups in KSA, the results found 

that, most participants agree that entrepreneurship training has a great influence on the success of youth business start-ups in 

KSA, meaning that, whenever entrepreneurship individuals receive training they will achieve a reliable success in their 

innovative business projects.  In addition to that, the results show that the most influencing entrepreneurship training factors 

on the business success include that, recording keeping, finance management training, entrepreneurship related training. This 

result was supported by (Murimi, 2016)  who investigated the impact of entrepreneurship training on success of youth 

business start-ups. The findings revealed that there is strong- positive relationship between of entrepreneurship training and 
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success of youth business start-ups. The relationship was statistically significant different. Also, the curent study agreed with   

Kimando (2012) who investigated factors that determine the success of youth business startups under the youth 

entrepreneurship development fund show that 76% of the study respondents considered that entrepreneurship training was 

necessary to the success of youth business start-ups in Murunga County. 

 Concerning the research hypotheses, the results show the following conclusions:   

• The results of the study detect that, there are statistically significant differences between participants perceptions 

towards quality of entrepreneurship training, business development services, and success of business start-ups, 

related to gender. In addition to that, the significant differences are positive to the side of female participants. 

Meaning that female participants believe that quality of entrepreneurship training, business development services, 

and success of business start-ups.  

• The results of ANOVA, do not found any statistically significant differences between participants perceptions 

regarding quality of entrepreneurship training, access to finance, business development services, and business start-

ups, related to age. This result indicates that, age is not considered as a factor that influence on participants responses 

towards business success factors.  

•  The results of One-Way Analysis of variance (ANOVA) show that, there are statistically significant differences at 

the (0.01) level between participants' perceptions regarding quality of entrepreneurship training, business 

development services, and youth business start-ups, related to education level, furthermore, the results found that, 

the significant differences were positive to the side of respondents at the highest education level (PhD, and post 

doctorate).  

 

 

 5.3 Recommendations  

Based on the finding’s discussion of the study, the researcher recommends the following recommendations:  

1. Youth entrepreneurship  should take special training before starting their business projects. 

2. Business development services such sales and promotion support, marketing support services, and ICT services 

should be available in advanced to ensure the success of business start –ups projects. 

3. Fundamental knowledge and technical skills, access to microfinance with the desired outcome of business and job 

creation, are all essential to the success of youth business start-ups. 

4. Awareness among the youth should be raised up regarding the importance of strategic planning and management 

skills before they start their Business. 

5.4 Conclusion 

 Generally, the results show that, the majority of participants strongly agree that business development services have a 

relationship with the success of youth business start-ups in KSA, meaning that the business development services are among 

the most important factors that influence on the success of youth business start-ups in KSA. In addition to that, the results 

reveal that among the most important factors related to business development services that contributed strongly on this 

success are that, Sales and Promotion has made possible the products and services to be known by clients. marketing support 

services that incorporated in entrepreneurship training have strongly contributed in the success, in addition to that, marketing 

support services, and sales and promotion are essential for success of start-ups business, furthermore, ICT services has 

enabled the business start-ups products and services to reach your clients quickly.   Furthermore, the results of the study 

proved that, there is a significant and positive relationship between success of youth business start-ups, and the quality of 

entrepreneurship training. Therefore, as far as entrepreneurs receive training with high quality, they will reach a sufficient 

level of success in their business projects. 

5.5 Suggestions for Further studies 

Further studies can be conducted, shown as follows:   

1. Conducting future studies on evaluting  the impact of  Technological innovation on the success of youth business 

start-ups in KSA  

2. Conducting future studies on assessing the impact of cultural background on the success of youth business start-

ups in KSA. 

3. Conducting future studies on Fcators hinder the success of youth enterprenirship business startup in KSA. 
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4.  The current study was limited in specific factors the determining the success of business start-ups. Therefore, 

further studies  should explore other factors not considered in this study. 
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 "عوامل تؤثر على نجاح ريادة الأعمال للشباب في المملكة العربية السعودية"
 إعداد الباحثة:

 عالية المعي

 : الملخص

مستقلة:  تبحث هذه الدراسة في ما إذا كان نجاح المشاريع التجارية للشباب في المملكة العربية السعودية يتأثر بالعوامل التالية كمتغيرات  
مستوى التعليم الريادي، جودة تدريب رواد الأعمال، الوصول إلى التمويل، وخدمات تطوير الأعمال. استخدمت الدراسة المنهج الكمي. 

استجابة من جميع رواد الأعمال الشباب السعوديين الذين بدأوا مشاريع   221مشاركًا، وتم جمع    254تتكون عينة هذه الدراسة من  
(  2( هناك علاقة إيجابية قوية بين الوصول إلى التمويل ونجاح المشاريع التجارية للشباب،  1الدراسة عن النتائج التالية:    تجارية. كشفت

( هناك علاقة  3تظهر نتائج الدراسة أن هناك علاقة إيجابية وذات دلالة بين نجاح المشاريع التجارية للشباب ومستوى التعليم الريادي، 
( وجدت النتائج أن معظم المشاركين يتفقون على  4بين نجاح المشاريع التجارية للشباب وخدمات تطوير الأعمال، و  إيجابية وذات دلالة 

 أن تدريب ريادة الأعمال له تأثير كبير على نجاح المشاريع التجارية للشباب في المملكة العربية السعودية.
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